ARTIFICIAL INTELLIGENCE
The Next Big Thing in Mevketing Automation

Artificial Intelligence (Al) has taken our world by storm. Its purpose isn't to replace
marketers, but to augment them. About 51% of marketing leaders are already using Al.
These folks are the ninja marketers that know how to make optimal use of the
technology that comes their way. If you're still questioning if the artificial brain needs a
place in your marketing automation platform, check out this crisp infographic for a
conclusive decision.
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51% of marketing
leaders are already ‘

using Artificial Intelligence

How does Adificial Tntelligence work
in manketing audomation?

Chatbots creating content, Al-powered PPC advertising, personalized website
experience, Al churn predictors enhancing customer engagement, Al-driven customer
insights to determine customer’s behavior, and automated image recognition, are just a
few ways in which marketers make use of Al.
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Sow, Google Home, and Amazon echo — need we say move?

Marketers also make use of machine learning for personalized searches to provide
customer-centric content, layering geo-targeting on top of it for tailored location-based
content.

pr/é’& ¢ Beacon is another fascinating way of providing location-based information
and services to iOS devices. Now, all you need to do is embrace Al and implement it into
your marketing automation software.

How does the statistical pictuee forv AT's
Jutwee i the maketing wodd look?

Tech giants including Baidu and Google spent between $20B to $30B on Al in
2016, with 90% of this spent on R&D deployment, and 10% on Al acquisitions
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By 2020, businesses with data-insights-driven teams will grab

$1.2 trillion from peers without that culture

Al is going to be evewuwhere and adopting & is the
need of the howv forv madketens!

How- can AT deployment in yowr mandketing
awtomation software benefit you?

Here are 6 benefits of incorporating Al into your marketing automation platform:

Effective Dataw Collection
Since Al-enhanced marketing automation can work with an

extensive range of data, the customer personas that Al defines
deliver more specific and advantageous results.

Swift Response line

Since Al-integrated marketing automation platforms
acknowledge queries with hyper-personalized emails almost
instantaneously, the response time reduces proportionally.

Don'’t shy away from Al because &'s as
mainstieamn as & gets. Incoporate Al inte yowr
mavketing audomation software, and youw'd know.

that ¢ veally ds the new nounal.
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