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CONTENT

Content is the best tool for networking with the
customers and what amplifies its benefit is the
value audiences derive out of it.
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' Content is truly the king as it’s at the core of all
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, your marketing operations because it adds value to
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, those who consume it and that's the whole point.
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CONTENT MARKETING
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marketers reported that their company views
content as a business asset. Content marketing
helps you with:

» brand awareness

» lead qualification

» customer engagement and retention
®» improved sales

O Lead Nurturing

Lead nurturing aims to bring prospects closer to
conversion and build better relationships with them.
The best practice is to segment and craft content
based on the stage of the marketing funnel

the prospect is at.

The top of the funnel, where they're
identifying their challenges, the ideal
content that you share with them
should be in the form of:

» newsletters
» eBooks
» blog- posts

In the middle of the funnel, where you
want to provide in-depth answers to
those pain points, send them:

» datasheets

» case studies

» webinars

» personalized email campaigns

you are better than your competitors.

/ In the bottom of the funnel, explain why
Send your prospects content like:

/ industry reports
product trials or demos

whitepapers
highly-trafficked content
from your assets

HYPER-PERSONALIZATION
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The reality of new-age customers is that they not
only prefer content that is tailored to their needs
but also expect it. This is where
hyper-personalization comes into play. Backed with
Al tools and real-time data, brands get actionable
insights into customer needs.

CRM

A CRM tool helps to understand what the audience
wants as it tracks user engagement. With this
knowledge, content marketers can get creative
with the variety of content they curate.
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I Do you need help amplifying this duo? Talk to us e :
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Just drop us a line at info@grazitti.com,
and we’ll take it from there.
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