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Communities allow organizations to identify customer
preferences, address their queries, and gain valuable
insights about the needs of their target audience.
However, all this is possible if customers perceive
your community as a safe space to interact, engage,
and learn.

It is invulnerable to internal and
external safety concerns like-

Bullying s 'S Trolling

PP

Racism Hacking Data breaching

Here are 5 proven tips to ensure
safety within your online community-

Leveraging a Community Platform
Equipped With Robust Safety Features

Every 11 seconds!!, a cybersecurity attack is carried out. Minimize the
vulnerabilities by choosing a platform with robust security features like
firewalls, HTTPS connections, proxy servers, and more.

Incorporating a Transparent Data
Collection and Usage Policy

97%! of internet users expressed their concern over organizations misusing
their personal data. Thus, it is important you build trust with your members
by exercising a transparent data collection and usage policy.

Moreover, about 82%! of US smartphone users are willing to share their
location if they understand the benefits. It means, if you can convey the
reasons why you are collecting their data and how it will benefit them,
they will willingly provide you with the necessary information.

Defining Guidelines and Sticking
to Them

45%™ of community members have agreed to be frustrated with the
bullying and offensive language. Thus, brands need to have guidelines
in place to enable members to engage in harmony.

Limiting Access to Restrict Unnecessary
Exposure to Threats

Lack of logging and monitoring the access is one of the top 10 web
vulnerabilities identified by OWASPM. Thus, having some restrictions in
place like limited login access, lifetime of inactive accounts, access on
public connections, etc., can reduce web security threats.

Practicing Flexibility and Inclusivity

According to a study"!, 28% feel respected, 24% feel themselves, 21% feel
appreciated, 19% feel heard, and 18% feel a sense of belonging in
communities. You need to foster all of these regardless of your members’
age, gender, nationality, profession, etc. In a nutshell, be flexible and
inclusive to foster a healthy environment within your community.

Talk to us!
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